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NEW DATA

7,900 MARKETERS FROM AROUND THE WORLD
OVER A PERIOD OF TWO YEARS

ACROSS ALL INDUSTRIES

-SALESFORCE STATE OF MARKETING -
e016/2017
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THE VALUE FROM THE SAME TACTICS
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NOT JUST THAT THEY NEED MORE
MARKETING.



#1 NEW IDEA OF MARKETING IS:

MARKETING CREATES

EXPERIENCES
NOT MESSAGES
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THE PRODUCT IS THE

EXPEHIENCE
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g)

CANNES

LIONS

60TH INTERNATIONAL FESTIVAL OF CREATIVITY

The ad went viral, with 10 million views the first week and now
standing at about 30 million clicks. It even won a Cannes Lion!



A 1360 N Ashland Ave
Chicago. IL
(773) 292-8400

B 3443 W Addison St
Chicago, IL
(773) 478-1334

) 5033 N Elston Ave
Chicago, IL
2 Google reviews (773) 685-1121

See results fo map »

clopedia
bedia

is an American chain of discount department
Artered in the United States. The chain purchased Sears in ...

*

K - Chicago, IL - Yelp
ping » Department Stores ~ Yelp, Inc.
b9 reviews - Price range: $

Park here. Avoid cameras. Try not to interact wi
eturn to car. Leave. A OK. Still haven't been to




Pharmacy & Health

Shoes

Toys & Games

Clearance

Semi-Annua

Members get $5 back in g

Troat re Sale
bints Your Pet@ on home Burchases see details

Sweepstakes
Y4B 1earn more >

© $89.99

LoJack For Laptops Std -
3YR

SEE DETAILS
up to $1(

Sale $18.99
Cannon reversible twin comforters

Sale $199.99

Jackson faux marble o




EVEN GREAT MARKETING

CAN'T MAKE UP FOR

BAD EXPERIENCES
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*SOLUTION

GET YOUR BOSS TO READ

1. EXPERIENCE ECONOMY (rine

AND GILMORE)

2. FLIP THE FUNNEL csarre)
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NUMBER
TWO TRAIT

OF HIGH
PERFORMERS



HIGH PERFORMERS PLAN TO INCREASE SPENDING

Digital Marketing Spend 70%
Traditional Marketing Spend 39%
Marketing tools and 599
technology
Marketing consulting 39%

Marketing headcount 39%
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*Gross revenue

7-12% GR
*Gross revenue

13-30%PR
*Projected revenue

15% HEADCOUNT
80% PROGRAMS
9 % TECH + OTHER

23% HEADCOUNT
65% PROGRAMS
10% TECH + OTHER

@MSWEEZEY

30% HEADCOUNT
99% PROGRAMS
15% TECH + OTHER
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HIGH PERFORMERS
A

USE 14 TOOLS TO CREA
IEN

C TE
COHESIVE EXPER CE
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PERCENTAGE WHO CURRENTLY USE EXTENSIVELY

56%
MARKETING ANALYTICS

57%
WEB PERSONALIZATION
61%
FMERGING TECHNOLOGY (EG, WEARABLES, 10T
48%
SOCIAL LISTENNG TOOLS
499%
MARKETING AUTOMATION
51%

GUDED SELLING

W HGH PERFORMERS
™ MODERATE PERFORMERS
UNDERPERFORMERS



PERSONAL
EXPERIENCES

ARE WHAT YOUR
TOOLS SHOULD WORK
TO CREATE



*PROBLEN



-RESEARCH -

OVER 1 MILLION VISITOR
SESSIONS ACROSS VARIOUS
WEBSITES IN 2015 -



-TAKE A GUESS -

WHAT IS AVERAGE NUMBER OF
PAGE VIEWS A PERSON GOES TO
ON A WEBSITE?



8
PAGES PER VISIT
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-TAKE A GUESS -

HOW MANY PE
BLOG AND TH
ELSE ON

OPLE LOOKED AT THE
EN WENT ANYWHERE
THE WEBSITE?



Y

CROSSOVER FROM BLOG
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-TAKE A GUESS -

HOW MANY PEOPLE LOOKED AT THE
RESOURCE (CONTENT) SECTION?



7%

ACCESSED THE RESOURCE
SECTION
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*SOLUTION

“ZERO CLICK”
EXPERIENCE



-BC8 -

EXAMPLE



y_ Q How can we help you?

CardinalHealth”

Services ¥ Professional Products + Consumer Products + Thought Leadership + About Us + Careers v

See the products /

OICRCRCN [}

Essential Insights



- CARDINAL HEALTH -

(A FORTUNE 500 COMPANY)

USING DYNAMIC CONTENT
CREATED A $47M PIPE FOR A
BRAND NEW PRODUCT LINE IN

9 MONTHS
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PERSONAL EXPERIENCES

DYN

CAN ONLY
CORRECT TE






0% OF HIGH
PERFORMERS USE

AGILE METHODS
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AGILE IS5 THE MODERN
PRODUCTION METHOD



2o

Of marketers say it
takes 2-5 weeks to

create a piece of
content.

1 http://www.techvalidate.com/
blog/2013-content-marketing-
research-time-spent-creating-
content-2892

1/53

Of marketers say it
takes more than 7 weeks
to create a piece of
content.




3 PRODUCTS
3 BUYER PERSONAS
3 STAGES IN THE CYCLE

c7 PIECES OF CONTENT



27 PIECES
OF CONTENT

AT 2 WEEKS
PER PIECE| WEEKS




27 PIECES
OF CONTENT
AT 5 WEEKS

PER PIECE




AGILE PROCESS

REVIEW ( ) TEST
USER STORIES ) [XECUTE



USER STORIES

1. WHAT QUESTIONS ARE THEY ASKING

2. WHEN/ WHERE ARE THEY ASKING
THOSE QUESTIONS

3 WHAT EXPERIENCES ARE YOURS
COMPETING WITH



AGILE TEST

John,

| noticed an article on

, and thought you might like to give it a look.
Follow-Up Email 1

John,

There is a video in our resource library on
Lead nurturing best practices,
It was recorded with Jay Baer.

Follow-Up Email 2

Follow-Up Email 3

John,

I’'m not sure if you follow this guy on social. But
If you're on Twitter you might want to
check out . We’ve just shot a webinar..
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QUESTION"”
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ASK

PH
WH
DI
HA

T

0

A
D

AGILE REVIEW

HESE THREE QUESTIONS VIA THE

E (TOTAL TIME 1.5 HRS IF YOU ASK 39)

|

T WERE YOU LOOKING FOR ?
IT MEET YOUR EXPECTATIONS ?
VE YOU SEEN BETTER ?
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HIGH PERFORMERS ARE

17X BETTER

AT COLLABORATION ACROSS
THE CUSTOMER LIFECYCLE
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EXPERIENCE




CX0

CHIEF EXPERIENCE OFFICER

THE NEW EXECUTIVE POSITION WHO WILL
HAVE TO OWN EXPERIENCE AND BE
RESPONSIBLE FOR REVENUE AND GROWTH.

CX0 REPLACE CRO
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COLLABORATION IS THE
KEY TO HOLISTIC
EXPERIENCES



-CONCLUSIONS -
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#1 NEW IDEA OF MARKETING IS:

MARKETING CREATES

EXPERIENCES
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NUMBER
TWO TRAIT

OF HIGH
PERFORMERS
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PERSONAL
EXPERIENCE

IS WHAT YOUR TOOLS
SHOULD WORK TO
CREATE
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AGILE IS5 THE MODERN
PRODUCTION METHOD
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COLLABORATION IS THE
KEY TO HOLISTIC
EXPERIENCES



-THANK YOU -

FOR ACCESS TO RESEARCH
HTTPS:/ /WWW.SALESFORCE.COM/RESEARCH/
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