ksta.ps/tila-playlist



HEY -YOU

& YOUR'MOMMA
& YOUR COUSIN, TOO




WATCHING
CEILING FANS
GO 'ROUND,
TRYNA CATCH
THAT FEELING




ksta.ps/genslersoul



THE SOUTH
GOT SOME-
THING TO SAY




WHY EVEN

TALK ABOUT
ATLANTA?




“Cities are epicenters of culture and ideas,
and engines of economic and social capital.

As the global population continues

to shift to urban areas,

that growth comes with great challenges —
but cities also command the

critical scale to address them.”

from Gensler Design Forecast:
Shaping the Future of Cities (2019)


https://www.gensler.com/uploads/document/641/file/Gensler-Design-Forecast-2019.pdf

Stories are the
organizing principle
of humanity.

Michael Ouweleen,
ladult swim]
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MESSY MIDDLE




WHAT
U KNOW
ABOUT THAT?
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Culture is our
#1 export.

Brandon Butler,
Butter. ATL



ATLANTA
INFLUENCLES
EVERYTHING



- atlcitydesign.com
N G e 1 !


https://www.atlcitydesign.com/

TWO TRUTHS

> w o A
oL QIC

includes everyone

from Atlanta City Design:
Aspiring to the Beloved Community



%

City of Atlanta
0/ grOWth

0/ Georgia growth
O

Average growth
across U.S. metros

2010 - 2020 population.changes,
via U.S. Census (source)


https://apnews.com/article/georgia-census-2020-234b0a23975b19f682cf37a2517ee364

When we’re at our best,
Atlanta brings together
people, cultures; and businesses
to accomplish something meaningful.
Then we export those ideas to the world.

from Atlanta City Design:
Aspiring to the Beloved Community









CL Opinion - Atlanta's

not a world-class city

“The problem isn't that we want to be
‘world-class.” The problem is that

we aren't taking the necessary
steps to achieve it.”


https://creativeloafing.com/content-230694-opinion---atlanta-s-not-a-world-class

“Perhaps no. other American city
has struggled. so long and so
seriously at‘sloganeering ...
lexperts| \can almost tell Atlanta's
story by tracing its slogans.’

“Atlanta: Adrift Without A Slogan In A Sea Of Boosterism”
Washington Post, Dec. 1992



https://www.washingtonpost.com/archive/politics/1992/12/06/atlanta-adrift-without-a-slogan-in-a-sea-of-boosterism/2220d547-aa77-4784-9fa5-6cf084560686/

-ERISM
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JANTA
Where

visionary-bison-loving-
media-moguls build empires
and chart new adventures

under
City Lights,
Southern Nights.

ANTA

Where

high-energy-fashion-forward-
socially-conscious-entrepreneurs
find couture and antiques

in the glow of
City Lights,
Southern Nights.

\

‘; o

eddrdmg Artist

W, Food Network’s
Alesr. Brown
A WO

ANTA
Where

cool-club-hopping-game-changing-

critically-acclaimed-rapper-actors

come home to

City Lights,
Southern Nights.

ANTA
Where

good-eating-ingredient-purist-

foodies savor five-star cuisine
and comfort food,

al fresco, under

City Lights,
Southern Nights.




"As Brand Atlanta con
- you will begin to see the esse

confident the new logo

ranklin (for.‘ er mayor)



HOW GSU DELIVERS | AN ELEPHANT
OPPORTUNITY FORALL | SANCTUARY'S SLOW
MARCH TO SOUTH

most gentrification e
among U.S. cities

Can We

. )
NmmtAErA s ARt home prices are

Still Afford i
12 Atlantans
0 avg. rent increase a? E%:%?:I‘J“ey
0 v N
il

molly, trash superstar
@chainchompist

Times New Craft Brewery

?Vg 2 home price @ JUDE RAW ) @raw_jude - Apr 28
1Ncrease 2 O O 9_ ]. 9 this is the gentrification font

S T

pace of rent increases
vs. nat’l median

(sources: AJC, Guardian)



https://www.ajc.com/lifestyles/look-how-atlanta-rent-prices-have-changed-the-last-decade/VFXhyHvZ4Z5E7gS8JWOEYK/
https://www.theguardian.com/cities/2018/oct/23/nowhere-for-people-to-go-who-will-survive-the-gentrification-of-atlanta

Guardian Atlanta week

Black mecca or most unequal US city:
will the real Atlanta please stand up?

For more than 40 years, Atlanta has marketed itself as being on the
forefront of radical social change - but its reality is much less
progressive

$83,722

$67,285
$28,105 $43,110 4
= == —
=

BLACK LATINO ASIAN WHITE

(sources: Guardian, AWBI)


https://www.theguardian.com/cities/2018/oct/22/black-mecca-or-most-unequal-us-city-will-the-real-atlanta-please-stand-up
https://www.atlantawealthbuilding.org/racial-wealth-gap

SPACESHIPS
DON'T COME
EQUIPPED WiTH
REARVIEW
MIRRORS




NOTHING

IS FOR SURE
NOTHING

IS FOR CERTAIN
NOTHING
LASTS FOREVER




Innovation

Control

Caregiver
Service Provide
structure

Connect
Belonging to others
Everyman

Enjoyment

Intimacy
Jester

Innocent

Understanding

Explorer

Yearn for
paradise

Leave
a mark Liberation
Outlaw

Magician

(source: SevenDesign)


https://medium.com/sevendesign/brands-cant-be-everything-to-everyone-d93e8f965c31

YOU CAN’T BE
EVERYTHING
TO EVERYONE.

Innovation

Caregiver

Service

The Caregiver

Highly competent and an excellent multi-tasker,
they bring clear structure, collaborative process,
and a genuine desire to help others succeed
through dedicated assistance

Traits: Responsive, unpretentious, consistent, and trustworthy
Drawback: Becoming over-leveraged or underappreciated

Marketing niche: Collaboratively charting a course that
balances enthusiasm with realism

Other names: Advocate, Altruist, Supporter

(source: SevenDesign)


https://medium.com/sevendesign/brands-cant-be-everything-to-everyone-d93e8f965c31

7A COMMUNITY
AT PEACE
WITH ITSELF"




EQUITY PROGRESS

AMBITION ACCESS

NATURE



GOOD
TROUBLE
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MATCHING THE

DIVERSITY OF THEIR
TEAM TO THAT OF OUR
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ATLANTA
INFLUENLES
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